
PROCESS: AMERICAN EGO
Social Campaign | Pamphlet | Website

CONCEPT
This concept would reveal and inform 
Americans on the dangers and rising 
frequency of ultra-nationalism, which 
sacrifices rationality for blind pride. 
The information and visuals would 
play with the idea of past versus present,
focusing on the contrast between the 
‘true’ American condition compared 
to the idealistic post-war vision of the 
American Dream that nationalists still 
cling to today. The graphics would 
range from bright 40s/50s illustration 
style, to illustration and modern 
photographs to contridict the style’s 
overwhelming positivity, appealing to 
the audience’s feelings of disillusion. 

• DELIVERABLES:

- Mass-printed zine/pamphlet
- Posters
- Informationa website

TARGET AUDIENCE
• PRIMARY:
American Millennials and Gen-Z of all 
genders and political leanings. Lived 
through tumultuous times in the US; 
have had experiences that contrast 
what they learned about America 
during their educations. Either in 
college or working jobs, frequently 
use social media, may be aware of 
some of the truths about the US but 
not the effects it may have on them or 
their lives. Used to a constant influx of 
information and opinions.

• SECONDARY:
The secondary audience would be the 
tough-skinned parents and family of 
the primary audience, likely in older 
generations. While they themselves 
might be too stubborn to delve into 
the deliverables themselves, those 
who do will ideally feel the need to 
share and discuss with them, hopefully 
affecting their views.

IMAGERY
For imagery, I looked to ‘classic’ 40’s and 
50’s American Dream artwork and ads, 
such as Norman Rockwell’s work. To add 
the ‘twist’, I took inspiration from street 
art and DIY-style work, adding that sense 
of interruption and desctruction of
‘traditional’ imagery.

WORDS:  

• Ego

• Irony

• Delusional

• Fraud

• Twisted

GOAL:

The goal of this campaign is to remind Americans of the position of their country on a global-scale and 
warm them of the dangers of blind nationalism. The audience should walk away feeling aware, but not pes-
simistic, about the reality of the US’s benefits and flaws. Ideally, they’ll use their knowledge to combat blind 
nationalism in their friends, families, and peers.



COLORS
The color palette is inspired in part by 
the colors of the United States flag, 
merged with the tones of vintage palettes 
found in advertising and magazines.

The colors are used throughout the 
deliverables to maintain consistency. 

SKETCHES
Posters/outdoor, pamphlet, and website 
Favorite sketches are .
highlighted in yellow.

TYPOGRAPHY
The typography is directly inspired by 
vintage, 40’s and 50’s magazine covers.
I explored both serif and sans-serif type 
styles, and ended up choosing Bookman 
JFPro because of its’ special characters, 
as seen on the ‘A’ and ‘N’.

PATRIOTIC VINTAGE

FINAL PALETTE

BookmanJFPro / Roman with special 
glyphs + handwritten font

Title: BookmanJFPro
Body: Neuzeit Grotesk

One of the greatest flaws in the US today is the delusion
we’ve created that we are the “best” country. Education, 
media, and culture has caused us to lose perspective of the 
position of the US on a global scale in favor of blind narcissism.
Ultra-nationalism causes us a great deal of disenchantment 
and stunts America’s growth as a society.

AMERICAN EGO



GRAPHIC ELEMENTS
The illustrations and handwritten 
typography were hand-done in 
Procreate, then inserted into the design. 
Aside from the illustrations, I used 
collaged images from vintage illustrations.

PAMPHLET 
FIRST DRAFT
While I was happy with the first draft, 
I struggled a lot with keeping the type 
legible and balancing the paragraphs 
with the graphics. 

PAMPHLET 
FINAL DRAFT
After some very helpful feedback from 
my peers, I realized adding some more 
illustrations and keeping them more 
seperate from the type by providing 
them with backgrounds. I also changed 
the front cover image to the iconic Uncle 
Sam, so viewers could instantly get an 
idea of the subject of the pamphlet.



POSTERS
The posters appear ripped and vandalized, 
to grab the attention of passersby. The 
left sides of the posters represent the 
false American dream, while the illustrated
side represent ‘real’ Americans, authentic 
and diverse people trying to make a life 
for themselves.

WEBSITE
FIRST DRAFT 

ROUGHS

REFINED

WEBSITE
FINAL DRAFT 
The website is essentially a digital version 
of the pamphlet, including a home page 
introducing American Ego, an issue page, 
a call to action page, and a news page.

WEBSITE
WIREFRAMES


